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This report was generated autonomously by an AI replication pipeline for the “Does Empirical
Finance Replicate?” project. It documents one attempt to reproduce the paper’s main analysis
from the data and methods described below. Individual replications may contain mistakes. Treat
the numbers as estimates to be checked, not as a verdict on the original paper. Original article:
doi:10.1093/rfs/hhn096.

1 Target and method

The target is Table 2, Panel A, column 2, which regresses accounts receivable divided by sales on the
reported firm controls, broad product classes, retail and wholesale service subtypes, and Pryor’s
two-digit own-industry concentration. The data are the public 1998 Survey of Small Business
Finances. Estimation is unweighted OLS with heteroskedasticity-robust standard errors clustered
by two-digit SIC. No winsorization is applied.

2 Results

Table 1: Accounts receivable divided by sales

Replication Paper
coefficient (t) coefficient (t)

Differentiated goods 0.0430 (2.55) 0.05 (2.40)
Services 0.0499 (2.45) 0.04 (2.34)
Retail -0.0936 (-5.65) -0.06 (-2.33)
Wholesale -0.0559 (-2.28) -0.10 (-5.77)

N 2753 2696
R2 0.058 0.06
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All four product coefficients reproduce the paper’s sign and its 5% significance decision. The sample
runs 57 observations above the paper’s, a gap consistent with an author-side final-information screen
that the paper does not fully specify. No further filter is imposed to close it.

3 Five-year out-of-sample test

Estimating the same full specification on one public implicate of the 2003 SSBF gives Differentiated
0.0284 (t = 2.10), Services 0.0265 (t = 1.41), Retail -0.0798 (t = −5.79), and Wholesale -0.0339
(t = −1.68), with N = 3264. All four signs persist, but only two coefficients remain significant at
5%. The out-of-sample assessment is therefore WEAKENED.
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